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UPCOMING EVENTS:

WA BT S T

May 12
TIM Graduation
Reception

May 14

UH Commencement

May 20
HHLA Charity Walk

For more information
visit
www.tim.hawaii.edu.
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University of Hawaii School of Travel Industry Management

TIM School Joins Halekulani in
Partnership

Educational

May 1, 2006, the
project was com-
pleted with TIM
students  present-
ing their findings
and recommenda-
tions. This presen-
tation was held at
the Halekulani and
attended by their
executives and
management,  as
well as TIM fac-
ulty and aumni.
Specia thanks are
extended to dl
who contributed to
this  wonderful
opportunity;  the

Fromeft to Right: Danielle Adams, Stacy Shih, Jeremy Ke, Louisa Lei, Ann Hong, Dr. Lisa tegm  of dedicated

Assante, Caitlin Taylor, Dr. Dan Spears, Krystal Sandi, Kim Lottig, Tristin Matsuki, Ayumi students

Murakami, Hugo Reyes Duran, and Jacqueline Jensen.

Twelve dedicated students,
seven demanding weeks, two
professors, one luxury hotel and
an invaluable experience. On
March 11, 2006, a partnership
with the Halekulani Hotel was
formed and an innovative TIM
course titled Strategic Initiatives
in the Hospitality Industry was
offered. Within seven weeks

TIM grad and undergrad stu-
dents, along with TIM profes-
sors Lisa Assante and Daniel
Spears, created a concept that
only the project name “In Pur-
suit of Excellence” could repre-
sent. Through research, obser-
vation and countless hours of
work and dedication twelve
initiatives were carried out . On

faculty,

Walter  Jameson;

Janis Clapoff, Hale-
kulani General Manger; Gerald
Glennon, Executive Assistant
Manager; as well as al partici-
pating management and staff at
the Halekulani.

Contributed by TIM Sudents
Danielle Adams and
Jacquie Jensen

Sustain Hawaii and TIM Partner to Develop Website for DOE

Sustain Hawaii, a nonprofit firm
committed to sustainable devel-
opment in Hawaii, has been
contracted by the TIM School as
part of a project funded by the
UH Sea Grant College Program
to develop awebsite for elemen-
tary school children that rein-
forces basic sustainable princi-
ples regarding recreational water

activities, while aso supporting
the learning objectives of the
Department of Education's edu-
cational standards in sci-
ence. The Sea Grant project isa
pilot project to develop a web
resource for elementary school
students. In this particular pro-
ject, students will learn how
recreational uses of the water,

particularly jet skis, (one of Ha-
waii's main tourist attractions)
impact the environment.

The site will be reviewed by
DOE instructors and students for
further refinement, and will be
operational by the fal 2006
semester.
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Marriott’s Ed Fuller Speaks on Dynamics in
the Lodging Industry

(L to R) Dean Jamieson, Murray Towill,
Ed Fuller, Ed Hubennette

“Technology offers opportunity,
but the attitude of hospitality is
still the heart of the (tourism)
industry.” Ed Fuller, President
and Managing Director of Mar-
riott International shared this
message with TIM students, fac-
ulty and industry members in his
presentation New Dynamics in
the Lodging Industry, on March
28, 2006 at the Waikiki Beach
Marriott Resort & Beach Spa.

In his presenta-
tion, Fuller
taked  about
how the emer-
gence of new
technology
such as the
_g| internet has

% changed the

i dynamics  of
the  industry.
The newest
challenge will
be in the re
sponse of the
hotel  institu-
tions to continue to focus on the
most important asset of the hotel,
its associates. By focusing on
values, empowering, mentoring
and providing associates with the
tools to become successful, the
customer experience is enhanced.
And as new markets emerge from
countries such as China, the
United Arab Emirates and Rus-
sia, hotel conglomerates will
need to respond by segmenting
their brands to provide for the

needs appropriate to the changing
market.

Fuller joined Marriott in 1972
working in various manageria
positions until he was promoted
to his current position as Presi-
dent and Managing Director in
1997. Under his leadership Mar-
riott International’s presence
outside the continental U.S. and
Canada has grown from 16 prop-
erties in 1991 to be the second
largest brand in the Asia-Pacific
region, second largest in South
America and first in Europe and
Africa. Additionaly, the hotels
in his area of responsibility con-
sistently score highly in terms of
customer preference and guest
satisfaction and rank in the top
three in terms of occupancy in
virtually every market.

This event was jointly sponsored
by the Hawaii Hotel and Lodging
Association and the TIM School
as part of their on-going partner-
ship to help better serve the travel
industry in Hawaii.

Ko Olina Resort & Marina Welcomes TIM Students

The TIM School Student Associa-
tion (TIMSA) arranged for a site
inspection of Ko Olina Resort and
Marina on Friday, April 14, 2006.
Attendees were TIMSA members
and grad students in the TIM
School. The first tour was at the
JW. Marriott lhilani Resort and

Spa. TIMSA met with Janette
Goodman, the Resident Manager
at the lhilani. Lunch was kindly
provided upon the completion of
the tour of the lhilani Resort and

Spa.

Following the Ihilani site inspec-

tion the students participated in a
site inspection of Marriott's Ko
Olina Beach Club. Chris Fry, the
Director of Operations a Ko
Olina, led the stduents on atour of
the property while explaining to
the group the Marriott values.
The tour of the property ended
with a generous gift from Mr. Fry
and the Ko Olina Beach Club.

Site inspections are wonderful in
that they alow for a “backstage’
look at the operations of hotels
and other travel industry opera
tions.

TIMSA would like to thank
Jeanette  Goodman, Chris Fry,
Christy Nakano and Jason Furuta
for their hospitality and for taking
time out of their busy schedulesto
meet with our group.

Prepared by
Jun-Romeo Farinas, TIMSA
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“Technology offers
opportunity, but
the attitude of
hospitality is still
the heart of the
(tourism) industry.”
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Dean’s M essage

Aloha

We are in the midst of exam
finals and getting ready for the
graduation ceremony. Students
have been actively involved in a
wide range of projects and ac-
tivities. Ten students have just
returned from attending the
annual conference of the Pacific
Asia Travel Association that
took place in Pattaya, Thailand
where they made a very favor-
able impression on the confer-
ence participants. In a future
newsletter the students will be
providing us with an impression
of their unique experience. In
addition, a group of undergradu-
ate and graduate students have
completed a unique project for
the Halekulani Hotel.

There continues to be very
strong interest in working with
the School of Travel Industry
Management. We are in the
midst of discussions with
groups in various parts of Asia
to cooperate with them. We are
about to implement portions of

our newly signed World Tour-
ism Organization agreement and
look forward to our work in the
Pacific Islands as part of that
agreement.

Plans are well underway for the
newly designed TIM Night that
will be taking place on October
23 and will celebrate the
School's 40th anniversary. Stu-
dents working with Lee-Ann
Choy are designing the event in
concert with the Schoal's alumni
association and the TIM admini-
stration.

We are happy to announce that
Ivo Martinac will continue to
work with usin the area of envi-
ronmental stewardship and
smart growth in tourism in co-
operation with the UH Sea
Grant program. This partner-
ship provides a model for coop-
eration with other units on cam-
pus as well as with other institu-
tions. The partnership has a-
ready yielded important re-
search results.

The School has been awarded a
grant by UNESCO to develop
an interpretive and visitor man-
agement plan for the world heri-
tage site at Sukhothai in Thai-
land. This project will be man-
aged by the School's office in
Southeast Asia and will build on
the School's plan for the world
heritage site at Vat Phou in Lao
PDR.

We wish to thank all of the or-
ganizations in Hawaii that par-
ticipated in our recruitment pro-
gram. This process confirmed
the significant need for more
TIM graduates and hopefully
the School will be receiving the
necessary resources to meet the
needs of the State's major form
of economic development.

We continue to appreciate the
support we receive from our
stakeholders.

With warm aloha

Walter Jamieson

TIM School to Continue Teaching Distance Cour se

In Okinawa

An agreement with the Univer-
sity of the Ryukyus (Okinawa)
to teach an undergraduate
course both in-person and via
internet video conferencing has
been extended. The first course,
delivered from October 2005 -
February 2006, received high
marks from both the students
enrolled in the class and the

faculty of the Department of
Tourism Sciences. Based on
this positive experience, the
course will again be offered
beginning in October 2006.

Dean Nakasone, General Man-
ager of the Ohana Waikiki
Beachcomber, an Outrigger
property, delivered a guest lec-

ture via internet video confer-
ence to the students in Oki-
nawa. This lecture was very
well received by the students,
who were able to "meet" a Ha
waii tourism executive of Oki-
nawan ancestry and to learn
first-hand of Mr. Nakasone's
many experiences in the hospi-
tality industry.

TIM Grad Sudent Contributesto Report on Impact of Maui
Timeshare Conversions

Anne Smoke, a graduate student
in the TIM Master of Science
program, is completing research
and analysis work on the impacts
of timeshare conversions on Mauli

under a project for the County of
Maui. Anne gathered and ana-
lyzed data and interviewed stake-
holders on Maui as part of her
work on this project. The draft

report was presented to the Maui
County Council on April 12,
2006, and the final report will be
submitted at the end of May.

Page 3

The TIM School
2005 annual
report is now

available.

To request a copy please
contact Kristi at
(808) 956-4885 or at
kbates@hawaii.edu
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Halekutani

On the Beach at Waikiki

ALUMNI NEWS

TIM Alumni Promotion

TIM graduate Joy Tomita was
recently named Assistant Sales
Manager for the Halekulani Ho-
tel. In her new position, Joy will
support the hotel’s U.S. sales
team by preparing and coordinat-
ing events and activities such as
site inspections, familiarization
tours and tradeshows for the
sales managers. She is aso re-
sponsible for organizing and

maintaining the files and con-
tracts for corporate and whole-
saler customers and future group
business and inquiries. Prior to
this, Joy was with the Sales de-
partment of the Oahu Visitors
Bureau (OVB). She has been
with OVB since graduating from
the TIM School.  Congratula-
tions Joy!

2006 TIMI Board of Directors Elected

TIM International, Inc. (TIMI),
the School of Travel Industry
Management Alumni Associa-
tion announces the election of its
2006 Board of Directors. Con-
gratulations!

TIMI sponsors various events
that provide members with an
opportunity for ongoing profes-

Paul Yokota, President

General Manager, Hawai‘i Prince Hotel Waikiki & Golf Club

Johnson Choi, Treasurer

President & Managing Director, CMC Consulting Group Inc.

Audrey Higuchi, Secretary

Media Representative

Lee-Ann Choy

sional development and access
to an incredible network of
aumni in Hawaii and abroad.
Members participate in TIM
School events as a way to con-
tribute and they aso serve as
mentors, providing a valuable
industry resource for the TIM
students. TIMI members also
have alot of fun! To become a

Ryan Laskey

Erika Lacro

member please contact Kristi at
(808) 956-4885 or email
kbates@hawaii.edu. You may
also visit the TIMI website at
h t t p : / /
www.alumniconnections.com/
olc/pub/UHF/cpages/
chapterpage.jsp?
chapter=12& org=UHF.

Hotel Manager, Sheraton Waikiki Hotel

Interim Assistant Dean, UH TIM School

Roberta Wong Leung
Dean, Shunde Polytechnic University

Donna Miyashiro

Manager, Pacific Rim Concepts LLC

Daniel Chun
Assistant to the Tourism Liaison, State of Hawai'i

Miriam Domingo

Senior Marketing Manager, Starwood Vacation Ownership
Resort

Dave Evans

Associate Professor/Program Coordinator, Kapiolani Com-
munity College

Ren Hirose

Regional Director of Six Sigma, Starwood Hotels & Resorts
in Hawai'i

Kathy Inkinen

President, Inkinen & Associates

Clinton Inouye
Systems Manager, Sheraton Hotels in Waikiki

Marie Kumabe
Owner, Remedy Intelligent Staffing

Human Resources Coordinator, Prada Hawai‘i Corporation

Dean Nakasone
General Manager, OHANA Waikiki Beachcomber

Glenn Perry
Realtor Associate, Coldwell Banker Pacific Properties

Joseph Pluta

Real Estate Broker/Owner, Joseph D. Pluta, (R) (B) Real
Estate Sales

Laszlo Ravasz
Retired General Manager, ResortQuest Hawaii

Lois Sismar
Area Coach, Jack-in-the-Box

Peter Sit
General Manager, Pono Kai Resort

Dirk Soma
Owner, DNS Consulting

Page 4

Joy Tomita
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Save the Date

Oct. 23, 2006
TIM Night
presents:

A Legacy in Tourism
Honoring the
University of Hawaii
School of Travel
Industry Management
on its

40th Anniversary
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Agreement Signed with Dhurakij Pundit
University (DPU) in Thailand

On April 20, Dhurakij
University and the School of

Pundit

Travel Industry Management
signed an agreement to cooperate
in anumber of areas. The signing
was attended by the President, Dr.

Varakorn
Samakoses
and senior
university
administra-
torsaswell as
the  faculty
from the tour-
ism and travel
program.

Dhurakij
Pundit  Uni-
versity (DPU), which in Thai
means University of Business
Knowledge, is one of the most
distinguished, private universities
in Thailland and is increasingly
recognized by the international
academic community. It was

established in 1968 and has
grown rapidly in student num-
bers and academic programs.
DPU aims to nurture academic
excellence as Thailand's pre-
mier business-knowledge-
enhanced place of learning,
providing business know-how
for graduatesin all disciplines.

An action plan has been devel-
oped with a series of initiatives
planned later in 2006. The
partners look forward to ex-
changing faculty and students
in the future. Representatives
of both universities are plan-
ning a major public event in
thefall of 2006.

Researchers Join HTA Tourism Industry Workforce
Development Project Team

Two researchers have joined the
TIM School research faculty
working on aworkforce develop-
ment project for the Hawaii
Tourism Authority.  Elizabeth
Simon Tuiolosega joins the team
as the project researcher and
Lance Kimura as research assis-
tant. Elizabeth will be responsi-

ble for a variety of research and
analysis duties related to the
development of the strategic
plan, and for maintaining liaison
with individuals and organiza-
tions involved in the pro-
ject. She has extensive profes-
sional experiencein journalism.

Lance is agraduate of the TIM
Masters of Science pro-
gram. Heis also a graduate of
lolani School and the Univer-
sity of Puget Sound, and has
studied at Waseda University
in Tokyo, Japan.

2006 VISITOR INDUSTRY CHARITY WALK

The TIM School will be partici-
pating in the 28" Annual Visi-
tor Industry Charity Walk
sponsored by the Hawaii Hotel
and Lodging Association and
the Honolulu Advertiser. Par-
ticipants are invited to join in
the only “wak” where you can
gain more weight than lose, by
participating!

Walkers begin at Ala Moana
Beach Park’s McCoy Pavilion
and continue on a 7-mile tour
through Waikiki, Kapiolani
Park and back to the
Park. Along the way, walkers
are offered a variety of food
and beverages and entertain-
ment sponsored by various ho-
telsand alied members. At the
end of the walk participants are
treated to a plate lunch and out-
standing entertainment. Finish-
ers will receive a gift and are
eligible to win exciting door
prizes such as hotel stays and
dinners. Funds raised from the
annual charity walk benefit
over 160 local charities includ-

ing organizations such as the
YMCA, YWCA, Hospice
Hawaii, HIS, PACT, Wai-
kiki  Community Center,
Visitor Aloha Society of
Hawaii and many
more. Visit
www.charitywalkhawaii.org
or contact Kristi Bates at
956-4885 or
kbates@hawaii.edu for more
information.

Registration forms are avail-
able a the TIM School of-
fice in George Hal. We
hope to see you there!
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Employment
Opportunity

Director of Marketing, Hilton
Grand Vacations Company,
island of Oahu

Applicant should have hospi-
tality or retail management
experience. The director will
oversee a marketing team of
roughly 120 people. Desir-
able qualities include the
ability to lead and motivate
people and the ability to meet
specific targets and goals.
Experience working with the
Japanese market would be
beneficial.

Interested applicants may
visit the website listed below
for the job description. Appli-
cation is via Monster.com.

http://
jobsearch.monster.com/
getjob.asp?

Jo-
blD=42169617&AVSDM=200
6%2D04%2D19+13%3A57%
3A03&Logo=1&g=Hilton&lid=
401&cy=us

2006 Charity Walk
Saturday, May 20, 2006

6:00 am., PreeWalk activities
begin at 5:30 am.

M cCoy Pavilion — Ala M oana
Beach Park

Anyone can walk!
$35, $25 for 18 and younger

PARKING: AlaMoana
Beach Park, Ala Moana
Shopping Center, Magic |s-
land, Hawaii Convention
Center, VictoriaWard




